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éuyers Have'Opted Out of Industrialized Marketing

Buyets are in complete cantrol'of when.and if they engage with you...

Buyers do.not engage with sellers 7 0 % through their journey

until...

Buyer initiates contact 8 1 % of the time

First contact is the same no matter who initiates contact.

Source: 6sense Research, The Buying Experience Study, October 2024
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Point of First Contact
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(" 4of5vendorson |
Day 1 short list

The winner is on the Day 1 short list 95% of
the time.

Source: 6sense Buyer Experience Report, 2025
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